Vitale NM, Fakhrou A, Petralia G, Caponnetto P. Emerging Addictions and
Psychological-Clinical Interventions: A Scoping Review on the Existence of

Instagram Addiction. Health Psychol Res. 2025:e81240020
https://doi.org/10.14440/hpr.0109

Research Article

Emerging Addictions and Psychological-Clinical Interventions: A

Scoping Review on the Existence of Instagram Addiction

Noemi Maria Vitale'

, Abdulnaser Fakhrou?, Grazia Petralia'¥, Pasquale Caponnetto’3*

'Department of Educational Sciences, Section of Psychology, University of Catania, Catania 95121, Sicily, Italy

2Department of Psychological Sciences, College of Education, Qatar University, AlQiteefiya, Doha 00000, Qatar

3Center of Excellence for the Acceleration of Harm Reduction (COEHAR), University of Catania, Catania 95121, Sicily, Italy

Keywords: Instagram, Addiction, Social media, New addiction, Smartphone addiction, Fear of missing out

Health Psychology Research

Vol. X, 2025

Background

The pervasive use of social media, particularly Instagram, has raised growing concerns
about its potential to foster behavioral addictions that impair psychological well-being and
social functioning.

Objective

This study aims to investigate and synthesize recent research on Instagram addiction within
the domains of clinical psychology, diagnosis, psychotherapy, and treatment, with the goal
of contributing both theoretical and practical advancements to the existing literature.

Methods

A scoping review was conducted from May 10, 2023, to October 10, 2023, to identify current
diagnostic paradigms associated with Instagram addiction, investigate underexamined
aspects of the phenomenon, examine correlations with related theoretical constructs and
comorbidities, assess the evaluation scales currently in use, and develop a conceptual
framework to navigate recent scientific discoveries. Relevant studies were retrieved from
PubMed, PsycINFO, MDPI, APA, ScienceDirect, ResearchGate, and Scopus.

Results

A total of 170 non-duplicate records were identified. Among these, 50 full-text articles
were assessed for eligibility, and five met the eligibility criteria and were included in the
final review.

Conclusion

The findings highlight the association between Instagram addiction and negative
psychological outcomes such as depression, social anxiety, loneliness, academic
underperformance, and body dissatisfaction. The evidence supports classifying Instagram
addiction as a behavioral addiction, underscoring the need for dedicated diagnostic criteria
and appropriate treatment strategies.

1. INTRODUCTION

How often have we picked up our phones to briefly check
something, only to realize that hours have slipped away?
The act of “scrolling” through content provides an illusion
of productivity while fostering continuous engagement.
The advent of social media has radically changed commu-
nication among both young people and adults, permeating

nearly every aspect of social, familial, and professional
life. This review aims to explore the existing literature on
social media use, with particular focus on Instagram. It first
examines the advantages and potential risks associated
with these platforms, emphasizing Instagram’s unique fea-
tures and the specific threats it may pose. The review then
outlines potential correlations between Instagram use and
the development of dysfunctional behaviors, including
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dependence, along with associations with personality traits,
life satisfaction, academic performance, and sexualization.

By exploring these thematic areas, this review attempts
to investigate whether Instagram dependence can be clas-
sified as a genuine behavioral addiction. In addition to
investigating the presence of Instagram dependence, this
work aims to raise awareness and encourage future research
in this domain, assigning appropriate importance to what
appears to be a genuine addiction. Accordingly, Instagram
dependence should be recognized through formal diag-
nostic criteria and addressed through targeted therapeutic
interventions.

Instagram addiction, or addiction to Instagram, is typ-
ically categorized under the broader class of conditions
known as new addictions. These constitute a heterogene-
ous set of behavioral disorders that share common psycho-
pathological features, such as a progressive loss of control
over the addictive behavior and impairment of social, famil-
ial, and occupational functioning. Several scholars have
highlighted similarities between new addictions and sub-
stance use disorders, not only in clinical manifestations
but also in the underlying neurobiological mechanisms of
addictive behavior.!

Instagram addiction is considered a subtype of Internet
addiction. The concept of Internet addiction was first intro-
duced in 1995 by Goldberg,? who proposed diagnostic cri-
teria for Internet addiction disorder. He described it as a
maladaptive pattern of Internet use characterized by toler-
ance, withdrawal symptoms, and a range of psychological,
familial, social, and occupational impairments.

Individuals affected by Internet addiction tend to gradually
increase the amount of time spent online, often engaging in
prolonged and more frequent sessions that exceed their orig-
inal intentions.® Over time, they may become unable to stop
using the Internet, experiencing withdrawal-like symptoms
such as psychomotor agitation, anxiety, intrusive fantasies,
vivid dreams about online activity, and obsessive thoughts
about what is happening online while disconnected.! Despite
experiencing negative consequences, such as sleep depriva-
tion and neglect of personal, familial, and professional life,
affected individuals often persist in excessive use.

In certain cases, such as among socially anxious or intro-
verted individuals, online communication may serve as a
coping mechanism to alleviate interpersonal difficulties,
stress, and discomfort encountered in real life. This virtual
environment can offer a sense of freedom, enabling indi-
viduals to express themselves without fear of rejection or
judgment.*

However, while digital platforms may facilitate commu-
nication for some, they can also contribute to the devel-
opment of psychopathological conditions or exacerbate
existing stress and social discomfort. Several studies have
reported comorbidities between Internet addiction and
various pathological disorders, such as mood disorders,
personality disorders, anxiety disorders, substance use
disorders, relational anxiety, and avoidance behavior.>¢ In
addition, factors such as low self-esteem, emotional insta-
bility, poor emotional regulation, relational inhibition, and
loneliness have been identified as potential risk factors for
problematic Internet use.”®

Numerous studies have addressed this issue through sys-
tematic reviews and meta-analyses examining the epidemi-
ology of Internet addiction. Research has also explored its
neurobiological correlates and its associations with depres-
sion, anxiety, stress, and insomnia. Furthermore, several
studies have investigated how psychological distress during

the COVID-19 pandemic may have intensified Internet
addiction.’3

Specifically regarding Instagram addiction, several stud-
ies have investigated its relationship with the Big Five per-
sonality traits and with procrastination among university
students. Moreover, a dedicated psychometric tool—the
Instagram Addiction Scale (TIAS)—has been developed to
assess this specific form of behavioral dependence.!31¢

Despite a growing body of literature, research on Internet
and Instagram addiction still lacks comprehensive epide-
miological data and validated clinical assessment tools.
The purpose of this review is to identify and synthesize
existing studies on Instagram addiction to better under-
stand potential psychological and clinical interventions for
its prevention and treatment.

2. MATERIALS AND METHODS

2.1. RESEARCH OBJECTIVE

The primary objective of this research was to examine
and evaluate existing studies on the problematic use of
Instagram as a behavioral addiction. The study aimed to
identify underexplored aspects by delving into the instru-
ments and scales currently used in the literature and to
develop a theoretical framework that can guide the inter-
pretation of current findings.

2.2. SEARCH STRATEGIES

This systematic review was conducted following the
PRISMA 2020 guidelines. A comprehensive literature search
was performed from May 10, 2023, to October 10, 2023,
across the following databases: PubMed, PsycINFO, MDPI,
APA, ScienceDirect, ResearchGate, and Scopus. The search
utilized the following strings of keywords and Boolean
operators:

“Internet Addiction” AND “social media addiction” AND
“New Addiction” AND “Instagram Addiction” AND “Fear
of missing out” OR “FOMO” AND “smartphone addiction”
AND “digital addiction.”

2.3. ELIGIBILITY CRITERIA

Articles were included if they were written in English and

published between 2018 and 2023. Eligible studies met the

following PICO criteria:

(i) Participants (P): Individuals
excessively

(i) Intervention (I): Psychological-clinical interventions
targeting behavioral addictions

(iiiy Comparison (C): Individuals with a history of addiction
or no history of addiction

(iv) Outcomes (0): Improvements in overall psychologi-
cal well-being and reductions in psychopathological
symptoms.

who use Instagram

2.4.DATA EXTRACTION

Data were extracted using a standardized form that included
the following elements for each study: authors, publication
year, country, study design, sample characteristics, treat-
ment type, measurement instruments, and reported out-
comes (Table 1).
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2.5.RISK OF BIAS ASSESSMENT

The risk of bias for the included studies was assessed
using the Cochrane Risk of Bias tool for randomized trials,
version 2 (RoB-2), as developed by Sterne et al.'”

3. RESULTS

3.1. CHARACTERISTICS OF THE INCLUDED STUDIES

A total of 170 articles were initially retrieved from the
databases listed above. After removing 80 articles in the
initial screening phase, 90 potentially relevant studies
remained. These were selected based on a preliminary
assessment of the title and year of publication.

Given the small number of eligible articles, it is evident
that this field remains underexplored and warrants further
exploration. These 90 articles were then subjected to a
more detailed screening process, including an evaluation
of the abstract, language of publication, and relevance
to the research topic. Articles primarily focused on brain
structures or neurotransmitter activity which were outside
the predetermined theme, were excluded. Only articles pub-
lished between 2018 and 2023 were considered. Following
this process, 40 articles were eliminated. The remainder
were read in full, and a further 45 articles were removed for
not meeting the eligibility criteria. Ultimately, five studies
met all criteria and were included in this systematic review.

A detailed summary of the article selection process,
including inclusion and exclusion criteria, is presented in
Figure 1. Furthermore, the results of the risk-of-bias assess-
ment using the RoB2 tool are summarized in Figure 2.

3.2.INSTAGRAM ADDICTION SCALE

Sholeh and Rusdi'® developed the TIAS to measure addictive
behavior in Instagram users. Over the past two decades, the
Internet and social media addiction have become important

scholarly topics in clinical psychology. This addiction often
exhibits characteristics similar to those of drug addiction
and alcoholism, yet they are not consistently recognized or
treated as such.

The rise of social networking platforms, particularly
Instagram, has contributed to a growing prevalence of prob-
lematic usage patterns. Despite a growing body of litera-
ture on social media addiction, few studies have specifically
focused on Instagram-related addictive behaviors.

To address this gap, Sholeh and Rusdi®® aimed to vali-
date an instrument designed to measure Instagram addic-
tion. The TIAS consists of two subscales: Instagram Feed
Addiction and Instagram Stories Addiction. This scale is
grounded in Griffiths’s six-component model of addic-
tion, which defines addiction as consisting of: (i) salience;
(ii) mood modification; (iii) tolerance; (iv) withdrawal;
(v) conflict; and (vi) relapse.!*18

The study sample comprised 251 Instagram users
(62 males and 189 females), aged between 15 and 30 years.
The TIAS contains 20 items, each corresponding to one
of the six components of addiction identified by Griffiths.
A five-point Likert scale was used to assess the severity of
Instagram-related addictive behaviors across feeds and
story contexts.

Sample items included: “I often think about photos/videos
posted by others on the Instagram feed,” “I post photos/videos
on the Instagram feed to attract the attention of others,”
“I see the content of posts on the Instagram feeds to reduce
guilt, anxiety, helplessness, or depression,” “I try to limit my
time for Instagram, but it doesn’t work.”

All items reflect behaviors commonly observed in
individuals exhibiting signs of Instagram addiction. The
findings confirmed that the six addiction dimensions
were valid for both subscales, supporting the theoretical
foundation of this instrument.!58-1

Survey data further indicated that Instagram had
the most negative physiological impact among social
networking sites, when compared to platforms such as
YouTube, Twitter, Snapchat, and Facebook.

c
K]
‘g‘ Records identified from: Records removed before screening:
= Databases (n = 170) (n=0)
5
k)
Records screened Records excluded
(n=170) (n=80)
o l
= Reports sought for retrieval Reports not retrieved
3 (n=90) (n = 40)
G
w l
Reports assessed for eligibility | Reports excluded:
(n =50) (n =45)
E New studies included in review
2 (n=5)
£

Figure 1. PRISMA flow chart
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Figure 2. Cochrane risk-of-bias tool (RoB-2)

A key challenge in this area of research has been the
absence of a standardized scale specifically designed to
measure Instagram addiction. This absence has hindered
the development of more targeted and robust empirical
investigations. Consequently, this gap has attracted
increasing attention from researchers in clinical psychology,
social sciences, and cyberpsychology. Sholeh and Rusdi®®
addressed this need by developing an instrument specifically
designed to measure Instagram addiction.

The authors successfully created a valid and reliable
instrument. However, future research is needed to evaluate
the scale’s performance across diverse populations,
including analyses of demographic variables, item difficulty,
and psychometric reliability.

3.3.SCHOOL PERFORMANCE, SOCIAL ANXIETY, AND
DEPRESSION

Prichard et al*® analyzed the associations between
university students’ psychological needs and Instagram
addiction, focusing on its correlations with academic
performance, depression, social anxiety, and life satis-
faction. Recent studies have also suggested that physical
activity may serve as a protective factor against addictive
behaviors.
Data were collected through paper-based surveys from
a sample of 382 undergraduate students at the University
Sains Malaysia. The following instruments were used:
e Bergen Facebook Addiction Scale, adapted for Instagram
(BFAS; adapted for Instagram), to assess addiction
e Cumulative Grade Point Average for academic performance
e Social Avoidance and Distress Scale for social anxiety
e Centre for Epidemiologic Studies Depression Scale for
depression

e Satisfaction With Life Scale for life satisfaction
o A self-reported scale for physical activity.

The results demonstrated that four previously identified
psychological needs were positively associated with Instagram
addiction. However, contrary to expectations, information
needs did not significantly predict Instagram addiction, likely
because the other platforms are more effective at satisfying
these needs. As hypothesized, Instagram addiction was neg-
atively associated with academic performance.'** Moreover,
it showed a positive association with both social anxiety and
depression, supporting earlier findings. Foroughi et al.? stated
that excessive use of social media can foster feelings of envy,
which in turn may lead to depression.

In addition, the study confirmed that physical activity
moderated Instagram addiction, suggesting that engaging
in physical activity satisfies students’ entertainment needs
in healthier, non-digital ways.

These findings offer practical implications for a broad
range of stakeholders, including Instagram users, educators,
families, policymakers, and social media designers, in
developing effective strategies and interventions to prevent
or mitigate Instagram addiction.

3.4. SELF-OBJECTIFICATION AND SEXUALIZATION

The study by Prichard et al. aimed to experimentally exam-
ine the impact of exposure to Instagram images of female
influencers dressed either in fashionable clothing (fashion
condition) or lingerie/bikinis while posing suggestively
(sexualized condition) on women’s negative mood and body
dissatisfaction. A total of 230 women aged between 17 and
25 years participated in the study.?

A key driver behind the widespread dissemination of such
images is the rise of a new form of celebrity, the so-called

Health Psychology Research 5
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“influencers.” The individuals gain visibility through large
follower counts and frequent engagement on social media
platforms. It has been suggested that some influencers nor-
malize a highly sexualized esthetic that borrows elements
from pornographic imagery.?® Such sexualized images often
direct viewers’ attention to specific body parts, such as
the breasts or buttocks, using provocative poses and facial
expressions characterized by blinking eyes and pouty lips.

Tiggemann’s narrative review outlines the negative
effects of idealized images on body image, drawing on soci-
ocultural theory and objectification theory.?**> According to
sociocultural theory, social media disseminates unrealistic
body ideals that prompt women to internalize and compare
themselves to these standards. Exposure to such imagery
may lead women to adopt an observer’s perspective of their
own bodies—a process called self-objectification, which has
been linked to various mental health issues, including body
dissatisfaction, disordered eating, and depression.?¢

The purpose of the study was to investigate the effects of
viewing standardized (fashionably dressed) and sexualized
(revealing and suggestively posed) images of the same influ-
encer on participants’ mood and body dissatisfaction, com-
pared to a control condition (images of fashion products).
In addition, the study examined whether social comparison
and self-objectification mediated these effects.

According to the study’s hypotheses, participants who
viewed influencer images were expected to report higher
levels of negative mood and body dissatisfaction than those
who viewed control images. Furthermore, exposure to sex-
ualized images was hypothesized to elicit stronger nega-
tive effects than exposure to standard fashion images. Both
effects were expected to be mediated by social comparison
and self-objectification.

To assess these variables, participants completed the
Visual Analog Scales for mood and body dissatisfaction
before and after image exposure. The State Appearance
Comparison Scale was used to measure social compari-
son, and the Twenty Statements Test was used to measure
self-objectification post-exposure.

As hypothesized, exposure to influencer images led
to significantly greater negative mood, body dissat-
isfaction, appearance-related social comparison, and
self-objectification compared to the control condition. In
addition, exposure to sexualized influencer images produced
more pronounced negative mood, body dissatisfaction, and
appearance-based comparisons than exposure to standard
fashion influencer images.?> However, the mediation analy-
sis revealed that only appearance-based social comparison,
not self-objectification, significantly mediated these effects.

These findings are in line with an expanding body of lit-
erature demonstrating the detrimental impact of idealized
peer imagery on social media on women’s body image.

4. DISCUSSION

The present scoping review examined five studies inves-
tigating Instagram addiction and its relationships with
various psychological constructs, including depression,
loneliness, social anxiety, academic performance, and body
satisfaction. While this systematic analysis provides valu-
able insights into the current state of Instagram addiction
research, the limited number of included studies reflects the
nascent nature of this field and highlights significant gaps
in our understanding of this emerging behavioral addiction.

A major contribution of the reviewed studies lies in the
development and validation of psychometrically sound

assessment instruments. Notably, Sholeh and Rusdi'® intro-
duced the TIAS, which demonstrated robust validity and
reliability in assessing Instagram addiction through a com-
prehensive validation process involving 251 participants.
TIAS represents a crucial advancement by distinguishing
between Instagram feed addiction and Instagram stories
addiction, acknowledging that different platform features
may elicit distinct addictive behaviors and psychological
responses.

However, several methodological limitations in the TIAS
validation study warrant critical examination. While the
sample size of 251 participants was adequate for initial
validation, it may not be sufficient to establish robust psy-
chometric generalizability across broader and more diverse
populations. Subsequent cross-cultural validation studies,
such as the Turkish adaptation involving 587 participants,
have extended the applicability of TIAS across linguistic and
cultural contexts, suggesting a broader utility than initially
established.” Furthermore, although the original study was
theoretically grounded in Griffiths’ six-component model
of addiction, this framework may oversimplify the nuanced
and multifaceted nature of social media addiction, particu-
larly considering Instagram’s unique interactive and visual
features, which differentiate it from more traditional forms
of addictive behaviors.

The BFAS, though not Instagram-specific, has emerged as
the most extensively validated instrument in this domain.
Meta-analytic evidence confirms the unidimensionality of
the BSMAS with an optimal pooled Cronbach’s alpha coef-
ficient of 0.83, supporting its construct validity through
significant associations with anxiety, depression, Internet
gaming disorder, and stress. Further validation using Item
Response Theory has confirmed the BSMAS’s reliability,
especially in measuring moderate to high levels of prob-
lematic social media use. Younger participants consistently
exhibited higher risk profiles, aligning with the demographic
characteristics observed across the reviewed studies, which
predominantly focused on young adult populations.

The relationship between Instagram addiction and aca-
demic performance, as examined by Foroughi et al.,'* reveals
complex mediating mechanisms that extend beyond simple
time-displacement theories. The finding that Instagram
addiction negatively impacts academic performance while
simultaneously increasing social anxiety and depression
suggests a bidirectional relationship, wherein problematic
use both stems from and contributes to psychological dis-
tress. This bidirectional relationship is particularly con-
cerning given that longitudinal studies have demonstrated
measurement invariance of social media addiction scales
over 2-year intervals, suggesting that early patterns of prob-
lematic use may persist and worsen over time.

Cross-cultural validation evidence further illuminates
the question of universality versus cultural specificity in
Instagram addiction. Research involving Bangla-speaking
populations has demonstrated good internal consist-
ency, composite reliability, and measurement invariance
across groups, suggesting that the core phenomenology of
Instagram addiction may transcend cultural boundaries.
However, the literature remains predominantly focused on
Western and Asian populations, limiting our understanding
of how Instagram addiction may manifest in other cultural
contexts, particularly those with differing patterns of social
media use or regulatory frameworks.

The experimental study by Prichard et al.** on
self-objectification and sexualization provides crucial
insights into the mechanisms by which Instagram exposure

Health Psychology Research 6
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affects bodyimage and psychological well-being. The finding
that exposure to sexualized influencer images led to greater
negative mood, body dissatisfaction, and appearance-based
comparison than standard fashion images demonstrates
the specific harmful effects of sexualized social media con-
tent. This experimental evidence is particularly valuable
as it establishes causal relationships rather than merely
correlational associations, addressing a significant meth-
odological gap in the broader literature on social media
addiction. However, the study’s exclusive focus on female
participants limits the generalizability of its findings to
male users and older demographic groups, revealing a sig-
nificant gap in our understanding of how Instagram affects
diverse demographic groups. The finding that appearance
comparison, rather than self-objectification, mediated the
negative effects of image exposure aligns with social com-
parison theory and suggests that comparative cognitive
processes may be more central to Instagram’s harmful psy-
chological impacts than objectification mechanisms.26-28
This has important implications for intervention design,
suggesting that strategies targeting social comparison may
be more effective than those focused solely on reducing
self-objectification. However, the artificial nature of the
laboratory setting and the brief exposure duration may
not accurately capture the cumulative effects of chronic
Instagram use, thus limiting the ecological validity of these
findings.

Despite these contributions, the reviewed studies exhibit
several critical limitations that constrain the strength and
generalizability of conclusions regarding Instagram addic-
tion. Foremost among these limitations is the extreme
heterogeneity across studies, which reflects not only
methodological variation but also a lack of theoretical
consensus on the conceptualization of social media addic-
tion. Sample size limitations further weaken the findings,
with study populations ranging from 230 to 954 partici-
pants, potentially undermining statistical power and the
robustness of psychometric validation.!# !¢ The demographic
homogeneity of the samples, predominantly consisting of
university students and young adults, further restricts the
generalizability of findings to broader populations across
different age groups and developmental stages.

Arguably, the most significant gap in the current litera-
ture is the absence of longitudinal studies. Understanding
the developmental trajectory of Instagram addiction
requires extended observation periods to capture the
dynamic nature of addictive behaviors over time. While
recent research has demonstrated longitudinal measure-
ment invariance for social media addiction scales across
two-year intervals, no studies have specifically examined
the natural history of Instagram addiction, including onset
patterns, progression trajectories, and potential for spon-
taneous remission. This limitation is particularly concern-
ing given that addiction is fundamentally a developmental
disorder that unfolds over time.

Another major methodological limitation is the lack of
control groups comprising individuals with minimal or no
social media exposure. Such control groups are essential
for establishing baseline patterns of non-addictive use and
identifying protective factors against problematic behav-
ior. Without these comparisons, it is difficult to distinguish
between normative engagement and clinically significant
additive behaviors—a distinction crucial for establishing
clinical thresholds and developing appropriate interventions.

Furthermore, existing research fails to adequately address
the complexity of Instagram’s platform features. Instagram

integrates multiple functionalities, including photo shar-
ing, Stories, direct messaging, shopping, and video content
(Reels), each of which may be associated with different
usage patterns and psychological effects. While the TIAS’s
distinction between Feed and Stories addiction represents
an important first step, future assessment instruments
should address the full spectrum of Instagram’s features
and their distinct addictive potentials.

Finally, the cultural specificity of Instagram addiction
remains poorly understood despite growing cross-cul-
tural validation evidence. While psychometric studies have
demonstrated measurement invariance across different
cultural contexts, the prevalence, manifestation, and psy-
chosocial consequences of Instagram addiction may vary
significantly across cultures with different social media
norms, regulatory environments, and attitudes toward
technology. Understanding these cross-cultural variations
is essential for developing culturally sensitive prevention
and intervention strategies.

Furthermore, the current literature lacks sophisticated
theoretical models that integrate biological, psychologi-
cal, and social factors in the etiology and maintenance of
Instagram addiction. While individual studies have exam-
ined components such as personality factors (e.g., the Big
Five traits), psychological needs (e.g., recognition, social,
and entertainment), and contextual variables (e.g., physi-
cal activity levels), comprehensive models that synthesize
these factors into coherent theoretical frameworks are
notably absent. Such integrative models are essential for
understanding why certain individuals develop problem-
atic Instagram use patterns, while others maintain healthy
usage despite similar exposure levels.

Theintervention and treatment implications of Instagram
addiction remain largely unexplored. While several studies
have identified relevant risk factors and correlates, none
of the reviewed studies have examined the effectiveness
of interventions or treatment outcomes. This represents a
critical gap, particularly given the clinical implications of
identifying Instagram addiction as a genuine behavioral
addiction that may warrant specific therapeutic approaches.
For example, the finding that physical activity moderates
Instagram addictive behavior suggests promising interven-
tion targets; however, systematic evaluations of preventive
and treatment strategies are currently lacking.

To advance the field, future research should prioritize
several key areas. First, large-scale longitudinal studies
involving diverse samples are essential to establish the nat-
ural history, risk factors, and developmental trajectories of
Instagram addiction. These studies should incorporate con-
trol groups with minimal or no social media exposure and
follow participants across critical developmental stages to
capture dynamic patterns of use and risk emergence.

Second, there is an urgent need for intervention research
aimed at developing and empirically evaluating evi-
dence-based prevention and treatment strategies. Given
Instagram’s unique features, generic social media interven-
tions may be inadequate. Platform-specific approaches are
likely necessary to address Instagram addiction effectively.

Third, research should expand beyond young adult popu-
lations to examine Instagram addiction across the lifespan,
including adolescents, middle-aged adults, and older popu-
lations. Age-related differences in Instagram use patterns,
vulnerability factors, and psychosocial consequences are
likely to exist but remain poorly understood.

Fourth, cross-cultural research involving diverse global
populations is essential to identify both universal and
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culture-specific aspects of Instagram addiction. Such
research would support the development of culturally
appropriate assessment and intervention tools.

Finally, the field would benefit from more rigorous
research designs capable of establishing causal relation-
ships between Instagram use and psychological outcomes.
While the study by Prichard et al.?® represents an important
step in this direction, additional experimental research
is needed to elucidate the mechanisms through which
Instagram use contributes to addictive behaviors and psy-
chological distress. These future studies should incorporate
ecologically valid exposure paradigms that better reflect
real-world Instagram use patterns.

5. CONCLUSION

This scoping review highlights the growing recognition
of Instagram addiction as a real and emerging behavioral
concern. The evidence reviewed points to significant asso-
ciations between problematic Instagram use and various
psychological outcomes, including mood disturbances, body
dissatisfaction, and academic underperformance.

This work underscores the need for developing edu-
cational and outreach projects that can be disseminated
across both social and academic contexts. Such initiatives
should aim to enhance public awareness, not only for the
opportunities that social media platforms like Instagram
offer, but also of the potential psychological risks associated
with their excessive use. Raising awareness among young
people is particularly critical, as it may serve as a founda-
tional step toward preventing the onset and escalation of
social media addiction.

Future research should continue to delve into this issue
in greater depth, taking into account the specific character-
istics of individual social media platforms and their interac-
tions with user-specific psychological variables. Increased
attention to this behavioral addiction is essential for guid-
ing clinical and psychological research toward the devel-
opment of effective interventions and tailored treatment

strategies that address the diverse manifestations of social
media addiction.
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